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Substitute Specification; 

payment in the amount of $65.00 for the 

□ application filing fee; 

□ fee for additional claims; and 
[>3 missing parts surcharge. 

□ Other 

Applicant claims small entity status under 37 C.F.R. § 1.27. 

Remarks 

No new matter is added by the substitute specification. 

Because the substitute specification was generated by moving large blocks of text 
to new locations, applicants do not believe that a marked-up version of the specification 
would be helpful to the Examiner. If the Examiner wishes to receive a marked up copy of 
the specification, he is invited to contact the undersign representative. The substitute 
specification was generated by taking the following actions: 

1) moving all Background sections together and changing the headings to reflect 
A, B, C, etc.; 

2) moving all Summary of the Invention sections together and changing the 
headings to reflect A, B, C, etc.; 

3) moving all Description of the Drawings sections together, renumbering the 
figures using A, B, C, etc. suffixes, and renumbering the Figures mentioned in the text to 
reflect these A,B,C, etc. suffixes; 

4) moving all Detailed Description of Embodiments sections together and 
changing the headings to reflect A, B, C, etc.; 

5) adding the following sentence in the Figure description: FIGS 10 A- A and 10B- 
A. show examples of conventional implementations of promotions delivered to users 
within a web-based email provider's system that does not contain the dynamic preview 
feature or the "offer box" feature. ; 
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6) adding the following sentence in the Figure description: FIG 2d-B. illustrates 
an example of content of a preview-enhanced e-mail in one embodiment of the present 
invention where the email client is a stand-alone application (non web browser-based). ; 

7) adding the following sentence in the Figure description: FIG 8C-B shows 
Microsoft Outlook's implementation of a Preview window. ; and 

8) shortening the Abstract as follows: 

An enhancement of e-mail technology to provide a preview mechanism whereby 
senders of e-mail are able to provide special customized graphical messages in addition to the e- 
mail content. The additional graphical messages can be viewed by the recipients prior to opening 
the body of the message itself. The technology applies to web-based e-mail systems, pop-based, 
and proprietary e-mail systems. [An online direct marketing system is presented in which 
advertisers have an opportunity to send targeted promotions, coupons and offers that are placed 
in a user's web-based email account without the drawbacks sending conventional email. The 
advertiser transmits promotion content and targeting information to the system wherein the 
promotions will be placed in a separate folder within user's web-based mail account. The 
promotions does not take up disk quota space and at the same time, the system does not divulge 
private user information to the advertiser. This invention also includes a dynamic previewing 
system to allow recipients to easily preview promotional offers. 

This system provides a means to free web-based email providers from the need to obtain 

opt-in permission to send offers to their users as providers are frequently prohibited from sharing 

the user's email address and personal information with merchants. Also this system helps 

aggregate promotions for smaller web-based email providers or ISPs who are not big enough 

individually to attract large promoters to send direct marketing offers to their system. 

This system can either reside within a web-based email provider's system or be delivered over a 

network to multiple web-based email providers. 

The invention also applies to online direct mark 
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The present invention relates to the processing of E-mail messages over a telecommunications 
network. More specifically, the present invention relates to the enhancement of e-mail 
technology to provide a preview mechanism whereby senders of e-mail are able to provide 
special customized graphical messages in addition to the e-mail content. The additional graphical 
messages can be viewed by the recipients prior to opening the body of the message itself. The 
technology applies particularly to web-based e-mail systems, but a modified version can be 
adapted to pop-based and proprietary e-mail systems. 

The present invention allows a method to view special preview enhanced e-mail messages. The . 
invention helps vendors to provide an alternative method to entice recipients to open the e-mail 
by providing a graphical introduction to the content of the e-mail other than the text-based 
subject line of the e-mail. The invention provides an efficient viewing mechanism to view the 
previews without cluttering the listing of the e-mails in a recipients e-mail inbox.eting to 
consumers through web sites as well 

The present invention relates to the processing of E-mail messages over a telecommunications 
network. More specifically, the present invention relates to the enhancement of e-mail 
technology to provide a preview mechanism whereby senders of e-mail are able to provide 
special customized graphical messages in addition to the e-mail content. These additional 
graphical messages can be viewed by the recipients prior to opening the body of the message 
itself. These additional messages may be referred to as teasers or previews to the email. The 
technology applies particularly to web-based e-mail systems, but a modified version can be 
adapted to pop-based and proprietary e-mail systems. 

The present invention allows a method to view special preview enhanced e-mail messages. The 
invention helps vendors to provide an alternative method to entice recipients to open the e-mail 
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by providing a graphical introduction to the content of the e-mail other than the text-based 
subject line of the e-mail. The invention provides an efficient viewing mechanism to view the 
previews without cluttering the listing of the e-mails in a recipients e-mail inbox. 
The present invention relates to the enhancement of E-mail user interfaces and message formats. 
Specifically, the present invention relates to the enhancement of e-mail technology to add a 
mechanism to attach a text or graphical "teaser" to an email whereby the recipient may obtain 
more information about a specific email without going through the trouble of opening an email 
message. In addition, in cases where there is no "teaser" attached to an email, the invention 
enhances the e-mail client whereby an efficient method to preview and manage messages is 
presented. The invention provides an efficient viewing mechanism to view the teasers and 
previews without cluttering the listing of the e-mails in a recipients e-mail inbox. 
The technology applies both to pop-based (standalone application) and web-based (html) e-mail 
systems. The invention also presents a method whereby new user interfaces may be enhanced 
onto an existing e-mail reader/client. 

An online direct marketing and advertising system is presented in which advertisers have an 
opportunity to send targeted promotions, coupons and offers that are placed in a user's web-based 
email account without the drawbacks sending conventional email. The advertiser transmits 
promotion content and targeting information to the system wherein the promotions will be placed 
in a separate folder or a special "offer box" within user's web-based mail account. The 
promotions does not take up disk quota space and at the same time, the system does not need to 
divulge private user information to the advertiser. This invention also includes a dynamic 
graphical previewing system to allow recipients to easily preview promotional offers. 
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This system provides a means to free web-based email providers from the need to obtain opt-in 
permission to send offers to their users as providers are frequently prohibited from sharing the 
user's email address and personal information with merchants. Also this system helps aggregate 
promotions for smaller web-based email providers and ISPs who are not big enough individually 
to attract large promoters to send direct marketing offers to their system. 

This system can either reside within a web-based email provider's system or be delivered over a 
network to multiple web-based email providers. 



If the Examiner has questions or concerns, he is invited to contact the undersigned 
representative. 



The invention also applies to sending offers to consumers through other kinds of 
registration based web sites as well, such as portals.] 



Respectfully submitted, 



JUSTIN KHOO AND YING XU 



Dated: February I °[ , 2004 




Fenwick & West LLP 
Silicon Valley Center 
801 California Street 



Mountain View, CA 94041 



Tel.: (650) 335-7152 
Fax.: (650) 938-5200 
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